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Suruchi endeavor in Skill/ Entrepreneur Development Domain 

  

 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 2ndand4thSat-
urday of month from 2 PM to 5 PM, Prior reg-
istration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  57th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 24th, 25th & 26th Feb, 
2019 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/3_53rd_DEDPBROCHURE.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, on 10th to 
15th June 2019. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845  

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 31st March 2019. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) on 22nd & 23rd April 2019. 

http://www.skill-
dairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised in the 
month of March 2019 which date will be an-
nounced very soon. 

mailto:adskid39018p@gmail.com
mailto:info@suruchiconsultants.com
http://www.skilldairy.com/pdf/3_53rd_DEDPBROCHURE.pdf
http://www.skilldairy.com/pdf/3_53rd_DEDPBROCHURE.pdf
http://www.skilldairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf
http://www.skilldairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf
mailto:info@suruchiconsultants.com
https://www.youtube.com/watch?v=5iS432VlGc8&t=42s
https://www.youtube.com/watch?v=5iS432VlGc8&t=42s
http://skilldairy.com/
http://www.skilldairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf
http://www.skilldairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf


 

 

Indian News 

Amul to launch its juice brand 'Tru' by February end 
15 Feb 2019 

https://www.cnbctv18.com/retail/amul-to-launch-its-juice-brand-tru-by-february-end-2306481.htm 

 

airy major Amul is all set to enter the 

Rs 1,100 crore Indian packaged juices 

market, sources close to the develop-

ment told CNBC-TV18, adding that the company 

will launch its fruit juices under the brand 'Tru' 

by the end of February. 

The product is likely to be in four flavours - 

Mango, Orange, Litchi and Apple, the sources 

said, adding that the company is pricing the 

beverage at par with rivals at a price point of Rs 

10. 

The development comes at a time when compa-

nies like Dabur, ITC and PepsiCo are scaling up 

presence in the category by launching new vari-

ants and even juices with fizz. Dabur's Real juice 

is the market leader, followed by PepsiCo's 

Tropicana and ITC's B Natural, according to Eu-

romonitor International. 

According to the data from the Kantar World-

panel, market penetration of Real fruit juice, 

Tropicana and B Natural stood at 2.6 percent, 

1.1 percent and 0.4 percent, respectively in the 

January to December 2018 period. 

The overall penetration of the nectars and 

juices stand at 4.5 percent. 

Interestingly, the household growth or pur-

chases for in-home consumption for Real fruit 

juice stood at 11 percent for 2018 vs 2017. 

While the household growth for Tropicana and 

B Natural stood at 17 percent and 53 percent, 

respectively for the same period. 

Amul plans to position this drink as a "fruit nu-

trition" beverage and has plans to launch 200ml 

PET bottles in the first phase, said the sources, 

adding the dairy major could launch tetra paks 

in the second phase of the rollout. 

These juices are likely to be manufactured in 

Amul's Godhra and Gandhinagar facilities. So 

far, Amul has manufactured only milk-based 

beverages like Amul Kool, Amul Kool flavoured 

milk, Smoothies, etc. 

 

Kellogg’s eyes Haldiram’s snacks, valuing co at $3 billion 
14 Feb 2019 

https://timesofindia.indiatimes.com/business/india-business/kelloggs-eyes-haldirams-snacks-valuing-co-

at-3bn/articleshow/67984096.cms?utm_campaign=andapp&utm_medium=referral&utm_source=na-

tive_share_tray 

 

UMBAI: In one of the biggest transactions in-

volving an iconic Indian consumer brand, snacks 
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major Haldiram’s is exploring a po-

tential partnership and a stake sale 

to Michigan-based Kellogg Company, 

famous for the popular breakfast cereal brand 

and Pringles Chips. 

The deal may see the New York Stock Exchange-

listed Kellogg’s pick up a significant stake in the 

company, valuing Haldiram’s at around $3 bil-

lion (over Rs 21,000 crore), said three people 

briefed on the matter. But a deal with Haldi-

ram’s will be complex, as the business is spread 

over three major hubs — Delhi-based Haldiram 

Snacks , Nagpur-headquartered Haldiram Foods 

International  and Kolkata-based Haldiram Bhu-

jiawala — led by different members of the 

Agarwal family after the split in 1990s. They are 

all descendants of Gangabhisan Bhujiawala 

(Agarwal) who started what is now Haldiram’s 

with a shop in Bikaner, Rajasthan, in 1937. 

The transaction kicked off three-four months 

ago and Deutsche Bank is advising Haldiram’s 

on the deal. Several bulge-bracket private eq-

uity firms were also approached, but discus-

sions with Kellogg’s have progressed. “The deal 

will hinge on all three families coming together 

and delivering a clean IP (intellectual property) 

of the brand to Kellogg’s,” said one of the 

sources mentioned earlier. 

A deal between Kellogg’s and Haldiram’s could 

also take a different shape, as Haldiram’s is also 

eyeing the breakfast market. Delhi-based Haldi-

ram Snacks is in the process of launching instant 

mixes in competition with the likes of MTR 

Foods and Gits, said a senior official from a 

packaged foods major. “There could be a joint 

venture or alliance between the two,” said this 

official. 

Industry sources said if Kellogg’s is able to pull 

this deal off, it will be quite a big win consider-

ing that Haldiram’s is a completely split-up 

brand across all regions — being run by sepa-

rate parts of the family. These sources said 

what could create complexity is that while one 

faction is said to be keen on some kind of deal 

with Kellogg’s, the other is not. “It doesn’t make 

sense if Kellogg’s does not get the entire pie,” 

said a food industry executive. 

 

Soured dreams of dairy farmers: White Counterrevolution 
February 14, 2019 1:07:52 am 

https://indianexpress.com/article/india/soured-dreams-dairy-farmers-white-counterrevolution-5582815/ 

 

hen in March 2017, Karan Atole took 

a Rs 14-lakh loan from the local co-

operative credit society to buy 12 

Holstein Friesian crossbred cows, build a shed 

to house them, and also invest in milking ma-

chines, cans, feed troughs and chaff cutters, lit-

tle did he imagine that this business would drag 

him downhill in just over a year. 

 “Initially, it all seemed good and I expanded my 

herd to 28 animals, besides diverting two out of 

my family’s 18-acres land for growing fodder 

maize, jowar (sorghum) and napier grass,” says 

this 26-year-old farmer from Khandaj village in 

Pune district’s Baramati taluka. The Phaltan (Sa-

tara) plant of Heritage Foods Ltd, to which he 

supplied, was paying Rs 27 for a litre of milk 

with 3.5 per cent fat and 8.5 per cent SNF (sol-

ids-not-fat) content. The monthly revenues of 

Rs 1.5-1.6 lakh from selling 180-200 litres daily 

at this rate more than met his fodder and feed 

expenses of Rs 1.1-1.2 lakh. It could also cover 

the Rs 40,000 monthly installments on his five-

year loan contracted at 14 per cent annual in-

terest. 

“My calculation was that once the loan was re-

paid and my milk sales grew simultaneously, 
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this would become a standalone business to 

supplement our income from sugarcane,” notes 

Atole, who holds a diploma in mechanical engi-

neering. All these hopes, however, evaporated, 

with milk prices dipping to Rs 22 per litre 

around May 2018. That rate has remained the 

same since, even as other dairies in the area — 

including the Baramati Taluka Cooperative Milk 

Producers’ Union — are giving just Rs 19 per li-

tre. 

At Rs 22 per litre, Atole’s monthly income of Rs 

1.2-1.3 lakh from the same 180-200 litres leaves 

him with hardly Rs 10,000 — which cannot 

cover even the Rs 17,000 salary of the full-time 

labourer he has engaged at the dairy farm, 

leave alone the Rs 40,000 loan installments. “I 

thought dairying would reduce my dependence 

on sugarcane. Instead, it has only gone up, even 

though the sugar sector itself is in crisis. The 

Malegaon cooperative mill has paid us just Rs 

2,215 per tonne this time, as against Rs 2,900 in 

the 2017-18 crushing season,” he remarks. 

Moreover, things could worsen in the next cou-

ple of months due to intensifying drought con-

ditions. “Right now, there is enough green top 

leaves from my cane. Also, the fodder crop that 

I grow can meet the requirements of the heif-

ers, calves and other non-milking animals (at 

any given point, only 10 out of his 28 are in 

milk). But in about a month’s time, even that 

will become difficult and I may have to sell all 

my animals,” sighs Atole. There is little consola-

tion that the prices of crossbred cows, too, have 

collapsed along with that of milk, from Rs 

60,000-80,000 to Rs 30,000-40,000, in the last 

two years. 

The only ray of hope for farmers like Atole is a 

recovery in the international prices of dairy in-

gredients, especially skimmed milk powder 

(SMP). The average rate of SMP at globaldair-

ytrade — the fortnightly online trading platform 

of New Zealand’s dairy giant Fonterra — was 

quoted at $ 2,534 per tonne on February 6, a 

sharp jump from the $ 1,932 level a year ago. 

Maharashtra dairies are predominantly in the 

commodity ingredients business, as opposed to 

the likes of Gujarat Cooperative Milk Marketing 

Federation (GCMMF) and the Chennai-based 

Hatsun Agro Product Ltd, which derive bulk of 

their revenues from sale of branded liquid milk 

and ice-cream that are less prone to price vola-

tility. 

We want to pay our farmers more, but how is it 

possible when dairy commodity prices have 

been so low over the last two years?,” asks 

Sandeep Hanumantrao Jagtap, chairman of the 

Baramati Taluka cooperative, which procures 

2.5 lakh litres per day of milk. Of this, it sells 

only 45,000 litres as liquid milk in pouches un-

der its own ‘Nandan’ brand and supplies the 

rest to private dairies such as Indapur Dairy & 

Milk Products and Schreiber Dynamix Dairies. 

They are paying only Rs 21.5 per litre to the co-

operative, which is, in turn, procuring from its 

farmers at Rs 19. 

R S Sodhi, managing director of GCMMF, be-

lieves that the worst is over for the industry. 

“SMP rates have risen in the last five consecu-

tive rounds of globaldairytrade auctions. The 

European Union has sold practically its entire 

3.8 lakh tonnes (lt) intervention stocks accumu-

lated over the last three years (through conver-

sion of surplus milk bought from farmers into 

powder). India’s own SMP stocks were over 2.5 

lt in April 2018. These will dwindle to below one 

lt in the coming April,” he tells The Indian Ex-

press. Domestic SMP prices have already 

climbed from Rs 140 to Rs 200 per kg levels. 

These could go up further with the onset of 

summer and the effects of the ongoing drought 

in Gujarat and Maharashtra showing up in fod-

der supplies. 

The liquidation of domestic SMP stocks has hap-

pened partly via exports, with GCMMF alone 

shipping out 30,000-odd tonnes in the last six 

months and Maharashtra dairies doing another 



10,000-12000 tonnes. These have been helped 

by higher global prices, the rupee’s weakening 

and a 10 per cent ‘Merchandise Export from In-

dia Scheme’ incentive announced by the Centre 

in July 2018, This was on top of the Gujarat gov-

ernment coming out with a Rs 300-crore pack-

age to push milk powder exports from the state 

in June. 

But the benefits of all these are yet to trickle 

down. “SMP rates will have to remain at the 

current levels for the next three months to ena-

ble us pay higher prices to farmers,” observes 

Rajiv Mitra, managing director of the Phaltan-

based Govind Milk & Milk Products Ltd. Dash-

rath Mane, chairman of Indapur Dairy, too, 

does not rule out procurement prices going up 

by Rs 1-2 per litre “in the near future”. 

 

With Dairy Milk Spready launch, Mondelez India enters spreads category  
Tuesday, 12 February, 2019, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/with-dairy-milk-spready-launch-mondelez-india-enters-spreads-cate-

gory-46814 

 

ur Bureau, Mumbai  

Mondelez India forayed into the 

fast-growing spreads category re-

cently, with the launch of the new 

Cadbury Dairy Milk Spready. This made-in-India 

innovation brings India’s much-loved Cadbury 

Dairy Milk into a delicious spread format, 

thereby expanding into a new category. 

With this launch, India’s favourite chocolate 

brand, Cadbury Dairy Milk, enters the kitchen 

consumption segment, transforming mundane 

everyday snacks into tasty, tempting and indul-

gent experiences. 

Commenting on the launch of Cadbury Dairy 

Milk Spready, Anil Viswanathan, director, mar-

keting (chocolates), Mondelez India, said, 

“Chocolate Spreads is a strategically important 

adjacent category witnessing fast retail value 

growth over the past few years.” 

“With our tremendous equity in chocolate, we 

believe this is an opportune time for Mondelez 

India to foray into this category,” he added. 

Vishwanathan said, “This format enables us to 

enter into our consumers’ homes, and their 

kitchens and be a part of their in-home con-

sumption experiences. It is ideal for simple 

snacking occasions or can be used as an ingredi-

ent for baking by home chefs.” 

“We want to be the first taste of chocolate for 

consumers in every format. At a competitive 

price point, consumers can now enjoy the allur-

ing taste of Cadbury Dairy Milk in a format that 

complements their meals, snacks and desserts,” 

he added. 

Cadbury Dairy Milk Spready, which is packed 

with milk proteins, calcium and the iconic Cad-

bury Dairy Milk taste, aims to take the consum-

ers snacking experience a notch higher, by mak-

ing everything Cadburylicious.  

The launch of Cadbury Dairy Milk Spready will 

be supported with an extensive digital cam-

paign, designed to highlight the versatility of 

the product and how consumers can make eve-

rything Cadburylicious. 

Cadbury Dairy Milk Spready is available at all 

modern trade outlets and e-tailers, including 

Amazon, Flipkart and Big Basket in 200g packs 

priced at Rs 200.  

Cookbook 
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To support the launch and to celebrate Cad-

bury’s 70th anniversary in India, the company 

unveiled the Cadbury Chocolate Cookbook, in 

association with chocolatier Zeba Kohli. 

Filled with 70 tempting recipes like Cadbury 

Dairy Milk Brownies, Bournville Chocolate Sor-

bet, Bournvita Fudge, Oreo Chocolate Cheese-

cake, Cadbury Spready S’mores Cookies, etc, 

the cookbook is packed with delicious ideas to 

make everything Cadburylicious.  

“We are also delighted to be partnering with 

chocolatier Zeba Kohli to launch our very special 

Cadbury Chocolate Cookbook, which has 70 rec-

ipes in which Cadbury Dairy Milk Spready and 

our other products can be used,” stated 

Vishwanathan. 

Full-colour photographs and illustrations that 

detail trickier steps are accompanied by easy-

to-follow instructions and handy tips, making 

this an ideal resource for kitchen novices and 

experienced cooks alike. 

To launch the cookbook, prominent food influ-

encers were brought together on board for a 

bake-off session. The Cadbury Chocolate Cook-

book is also available on the Cadbury gifting 

portal and Amazon for Rs 1,200. 

 

Mondelez celebrates 70 years in India with the launch of Cadbury Dairy Milk Spready 
11 Feb 2019 

https://indiantelevision.com/mam/marketing/brands/mondelez-celebrates-70-years-in-india-with-the-

launch-of-cadbury-dairy-milk-spready-190211 

 

UMBAI: To celebrate its 70th anni-

versary in India, Mondelez India re-

cently launched the new Cadbury 

Dairy Milk Spready, announcing its foray into 

the fast-growing spreads category. Also 

launched was the ‘Cadbury Chocolate Cook-

book’ penned by celebrated chocolatier Zeba 

Kohli. 

Announcing the launch of Cadbury Dairy Milk 

Spready, Mondelez India director marketing 

(chocolates) Anil Viswanathan shared that the 

aim of the brand is to increase per capita choco-

late consumption by Indians, which currently is 

300 g per year, a starkly different number from 

10 kgs in the USA. 

He further commented, “Chocolate spreads is a 

strategically important adjacent category wit-

nessing fast retail value growth over the past 

few years. With our tremendous equity in choc-

olate, we believe this is an opportune time for 

Mondelez India to foray into this category. This 

format enables us to enter into our consumers’ 

homes and their kitchens and be a part of their 

in-home consumption experiences. It is ideal for 

simple snacking occasions or can be used as an 

ingredient for baking by home chefs. We want 

to be the first taste of chocolate for consumers 

in every format. At a competitive price point, 

consumers can now enjoy the alluring taste of 

Cadbury Dairy Milk in a format that comple-

ments their meals, snacks and desserts.” 

Speaking about the cookbook Viswanathan said, 

“We are also delighted to be partnering with 

Zeba Kohli to launch our very special Cadbury 

Chocolate Cookbook, which has 70 recipes 

where Cadbury Dairy Milk Spready and our 

other products can be used in innovative reci-

pes.” 

Anil Viswanathan also shared that the launch 

will be supported by a massive digital campaign, 

which will focus on the versatility of the spread 

as a common kitchen ingredient that can be 

used with any dish to make it tastier, more in-

teresting, and #Cadburylicious to the kids and 
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young adults. He also noted that Cadbury is also 

working towards making its products more rele-

vant to people of all age brackets.

 

Indian dairy startup Country Delight raises $10m from Matrix, Orios Venture Partners 
Feb 08, 2019 

https://www.dealstreetasia.com/stories/indian-dairy-startup-country-delight-raises-10m-from-matrix-orios-

venture-partners-120512/ 

 

resh milk startup Country Delight has 

raised Rs 70 crore (around $10 million) in 

a round led by venture capital firm Ma-

trix Partners. 

The Gurgaon-based direct-to-home, mass pre-

mium fresh milk brand plans to use the capital 

to scale up its operations nationally. Currently, 

Country Delight operates in the National Capital 

Region and Pune. The company is also planning 

to enter several other fresh food segments like 

yoghurt, paneer, among others. 

Founded in 2015 by Chakradhar Gade and Nitin 

Kaushal, Country Delight claims to control the 

whole supply chain and sources its own milk 

from local farms, and delivers directly to a con-

sumer’s home with minimal processing. 

Country Delight has previously raised $2.49 mil-

lion from Orios VP, Zarina Yar Khan, Anup Jain, 

Shashank K Singh, Sophia Mustafa and Abhirup 

Sarkar, according to Venture Intelligence. 

“Milk, though at first sight looks like a staid 

business, is among India’s largest industries and 

is ripe for disruption with consumers becoming 

quality conscious. Combined with technology, 

the possibilities of the home delivered milk 

business are immense,” said Rehan Yar Khan, 

Managing Partner, Orios Venture Partners. 

The home delivery of these daily dairy and sta-

ples requirements has become an attractive 

segment for investors, given its potential for 

mass reach and growth. 

It is estimated that 80 per cent of the total dairy 

market, which is around $100 billion, is unor-

ganised. Over 90% of the organized milk market 

is catered to by mass brands. 

In December last year, micro-delivery startup, 

Milkbasket, had raised $7 million as part of its 

Series A funding round led by US-based May-

field Advisors. Existing investors including Ka-

laari Capital, Unilever Ventures and Beenext Pte 

Ltd also participated in the round. 

Prior to that, Matrix Partners had invested an 

undisclosed sum in subscription-based milk and 

grocery delivery venture DailyNinja in Septem-

ber 2018, along with the company’s existing 

backers Sequoia Capital and Saama Capital.

 

FSSAI’s FoSTaC programme trains 1 lakh supervisors 
Updated on February 07, 2019 

https://www.thehindubusinessline.com/news/fssais-fostac-programme-trains-1-lakh-supervisors/arti-

cle26202789.ece 

 

ood Safety Training and Certification (FoSTaC) 

Programme, a capacity building initiative of the 

Food Safety and Standards Authority of India 

(FSSAI) has crossed the 1 lakh mark of trained 
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and certified supervisors. The pro-

gramme aims to build capacities of 

trained food handlers across the value 

chain in micro, small, medium and large compa-

nies in the food sector. 

In a statement, the food safety authority said 

that it has created a pan-India training network 

comprising of 169 training partners and over 

1500 empanelled trainers. “Under the FoSTaC 

program, over 80,000 people have been trained 

in the organized sector and almost 18,000 peo-

ple in un-organized sector including street food 

vendors and self-help groups till date,” the 

statement added. 

FSSAI said that food safety is a shared responsi-

bility and the FoSTaC programme promotes a 

culture of self-compliance in food businesses by 

making them more diligent toward food safety 

and hygiene in their premises through effective 

training of their own staff. 

Pawan Agarwal, CEO , FSSAI said, “ This would 

definitely raise the bar for food safety and build 

a culture of self-compliance for food safety in 

food businesses in the country.” “The success of 

this initiative lies in the power of partnership 

between stakeholders across the value chain as 

policing through licensing & enforcement alone 

does not ensure food is safe for consumption,” 

the regulator added. 

 

FSSAI’s ad norms to make brand ambassadors more accountable  
February 07, 2019  

https://www.thehindubusinessline.com/economy/fssais-ad-norms-to-make-brand-ambassadors-more-ac-

countable/article26206188.ece 

 

he Food Safety and Standards (Advertis-

ing and Claims) Regulations, which come 

into force from July 1, are expected to 

make celebrities, who endorse food products, 

more accountable. The rules will also establish 

fairness in claims made by packaged food com-

panies. 

Replying to a query on laws that make celebri-

ties who endorse food products responsible for 

misleading claims, Information & Broadcasting 

Minister Rajyavardhan Rathore, in a written re-

ply in the Lok Sabha, said the regulations are 

aimed at establishing fairness in claims and ad-

vertisement of food products and make food 

businesses accountable for such claims and ad-

vertisements so as to protect consumer inter-

est. 

“These regulations inter-alia, also provide a list 

of prohibited claims and clearly specify that any 

person, including a third party, who advertises 

or is a party to the publication of any misleading 

advertisement not complying with these regula-

tions would be penalised, as per Section 53 of 

the Food Safety and Standards Act, 2006,” he 

said adding that celebrity endorsements are 

covered under these provisions. 

The Food Safety and Standards Act 2006, Sec-

tion 53 specifies that any person who publishes 

or a party to the publication of an advertise-

ment which falsely describes any food or is 

likely to mislead regarding the nature, sub-

stance, quality of any food or gives false guaran-

tee, shall be liable to a penalty of upto ₹10 lakh. 

On the query whether celebrities endorsing 

food products can be prosecuted under any 

laws, he said as per Department of Consumer 

Affairs there is no provision in the Consumer 

Protection Act 1986 to prosecute celebrities en-

dorsing food products.  
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“A consumer can make a complaint against un-

fair trade practice in a consumer forum estab-

lished under the Consumer Protection Act, 

1986,” Rathore added.  

If, the complaint is upheld, a Consumer Forum 

can issue an order to the opposite party direct-

ing him to remove the defector to replace the 

good or to return the price of the good to com-

plainant, he said.

 

Boosting dairy co-ops: PM okays Rashtriya Kamdhenu Aayog 
February 7, 2019 

http://www.indiancooperative.com/dairy/boosting-dairy-co-ops-pm-okays-rashtriya-kamdhenu-aayog/ 

 

he Union Cabinet chaired by the Prime 

Minister Shri Narendra Modi has ap-

proved the proposal for establishment 

of Rashtriya Kamdhenu Aayog for Conservation 

protection and development of cows and their 

progeny. 

The setting up of Rashtriya Kamdhenu Aayog 

will lead to conservation, protection and devel-

opment of cattle population in the country in-

cluding development and conservation of indig-

enous breeds, claims a govt release. 

It will result in increased growth of livestock 

sector which is more inclusive, benefiting 

women, and small and marginal farmers, it 

added. 

The Rashtriya Kamdhenu Aayog will work in col-

laboration with Veterinary, Animal Sciences or 

Agriculture University or departments or organ-

izations of the Central/State Government en-

gaged in the task of research in the field of 

breeding and rearing of cow, organic manure, 

biogas etc. 

The creation of Rashtriya Kamdhenu Aayog for 

the conservation, protection and development 

of cows and their progeny will provide the pol-

icy framework and direction to the cow conser-

vation and development programmes in the 

country and for ensuring proper implementa-

tion of laws with respect to the welfare of cows. 

It is in pursuance of the announcement of set-

ting up of the Aayog in the Union Budget 2019-

20. 

GCCMF Managing Director R S Sodhi hailed the 

decision and said the Aayog will go a long way 

in enhancing  dairy production in the country. 

“There was a need for stepped up growth of 

livestock in the country”, said Sodhi who over-

sees the largest dairy co-ops known by the 

brand name Amul. 

 

Govt strengthening dairy infra to produce quality milk through schemes  
Thursday, 07 February, 2019, 14 : 00 PM [IST]  

http://www.fnbnews.com/Top-News/govt-strengthening-dairy-infra-to-produce-quality-milk-through-

schemes-46770 

 

ur Bureau, New Delhi  

The government is making efforts 

to strengthen infrastructure for 

production of quality milk, procurement, pro-

cessing and marketing of milk and milk products 

through various dairy development schemes, 

namely the National Programme for Dairy De-

velopment (NPDD), the National Dairy Plan 
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Phase-I (NDP-I) and the Dairy Entrepreneurship 

Development Scheme (DEDS). 

This was stated by Radha Mohan Singh, minister 

of agriculture and farmer’s welfare, during his 

address, titled Milk Processing Infrastructure in 

Dairy Cooperative Sector, at the ministry’s In-

ter-session Meeting of Consultative Committee, 

held here on Thursday. 

“Further, the Dairy Processing and Infrastruc-

ture Development Fund (DIDF) has been set up 

with a corpus of Rs 8,004 crore for the setting 

up of chilling infrastructure and installation of 

electronic milk adulteration testing equipment 

at village level and creation/modernisation/ex-

pansion of processing infrastructure and manu-

facturing facilities for value-added products,” 

Singh said. 

He added that the government was committed 

to doubling farmers’ incomes by 2022 by 

providing greater access to rural milk producers 

by strengthening dairy infrastructure in order to 

help generate year-round income and gainful 

employment. 

The minister said that 22 sub-projects were ap-

proved in January 2019, at a total estimated 

project cost of Rs 3,147.22 crore, in five states, 

namely Punjab, Haryana, Gujarat, Karnataka 

and Maharashtra. He added that new schemes 

with soft loans from World Bank and Japan In-

ternational Corporation Agency (JICA) were be-

ing finalised to extend the benefits to a wider 

number of farmers. 

Singh stated that the government was also for-

mulating plans for the creation of dairy infra-

structure, besides implementing the ongoing 

schemes for dairy development. 

“The National Action Plan (NAP) for Dairy Devel-

opment envisages increasing milk production to 

254.5 million MT (metric tonne) by 2021-22 re-

quiring an annual growth rate of 8.56 per cent, 

which would lead to increase in per capita avail-

ability of milk to 515g per day by 2021-22, ad-

dressing the nutritional requirement of the 

growing population,” he added. 

Singh said that to do this, it has been targeted 

to increase the organised milk handling from 

present 21 per cent to 41 per cent by March 

2022, while increasing the cooperative share 

from the present 10 per cent to 20 per cent. 

He disclosed that as a result of prudent policy 

intervention, India ranked first among the 

world’s milk producing nations, achieving an an-

nual production of 176.35 million tonne during 

2017-18 with an annual growth rate of 6.62 per 

cent. 

The per capita availability of milk has reached a 

level of 375g per day during 2017-18, which is 

more than the world average of around 294.2g 

per day. Growth in milk production is 23.8 per 

cent during 2014-18 as compared to 2010-14

Milk surplus goes down in Indore  
Feb 7, 2019 

https://timesofindia.indiatimes.com/city/indore/milk-feb-6/articleshow/67875540.cms 

 

NDORE: With a gradual uptick in the mer-

cury, milk surplus in the region is seen going 

down. 

For the past over four months, the region has a 

milk surplus of around 3 lakh per day which is 

sliding with rising temperature giving respite to 

cooperatives and private traders. 

The demand for milk and byproducts has also 

gone up in the past few days due to rising mer-

cury and wedding season, dairy firms said. 

I 

https://timesofindia.indiatimes.com/city/indore/milk-feb-6/articleshow/67875540.cms


Indore Cooperative Dugdh Sangh’s chief execu-

tive officer A N Dwivedi said, “We have cleared 

all old stocks of butter and powder by selling in 

local and outstation market. Some fresh stock is 

there but that will also be utilized as we are 

sending our products in other states as well.” 

The association that sells packaged milk Sanchi, 

said that current stock of powder and butter are 

700 tonne and 1,000 tonne respectively. 

The association sells milk in cities of Gujarat and 

Maharashtra. 

Dwivedi said, “We tried getting a stall at kumbh 

mela at Allahabad to sell milk and other prod-

ucts but could not get it through tender as rates 

were very high.” 

Indore Cooperative Dugdh Sangh collects 

around 3.85 lakh litre milk per day of which 2.80 

lakh litre get consumed locally. 

Bulk demand in weddings is also helping in ex-

hausting surplus milk. The surplus milk is getting 

turned into ghee, mawa and paneer by local 

dairy firms while large quantities are sent to in-

tegrated plants. 

Industry players said, marriage season extends 

until May and demand for milk and byproducts 

remain high during this time that also coincides 

with dropping milk collection. 

Indore Dudgh Vikreta Sangh’s president Bharat 

Mathurawala said, “We are hoping that milk 

surplus will dry up in coming weeks as tempera-

ture has started going up. 

 

Mobile application ‘MoooFarm’ launched to cater to small dairy farmers 
February 6, 2019 7:33 PM IST 

https://www.thehindubusinessline.com/economy/agri-business/mobile-application-mooofarm-launched-to-

cater-to-small-dairy-farmers/article26195297.ece#! 

 

ew Delhi, Feb 6 (PTI) Minister of State 

for Agriculture Gajendra Singh Shek-

hawat Wednesday launched a mobile 

application developed by Australia-based agri-

tech company MoooFarm to provide advisory 

services to dairy farmers. 

The minister said India has become a leading 

producer of foodgrains, cotton, sugarcane, milk, 

and fruit and vegetables with the help of tech-

nology and hardwork of farmers. 

He said there is a need to focus on quality to 

become a leading exporters of farm products. 

MoooFarm, founded by Param Singh, is a mo-

bile application that provides end-to-end last-

mile connectivity solution offering extension 

and technology to the smallholder dairy farm-

ers. It has announced a tie-up with Prabhat 

Dairy to held farmers. 

Through this application, MoooFarm aims to 

build a self-sustained dairy farming community 

by leveraging information and communications 

technology (ICT) applications and creating em-

ployment opportunities for the youth and finan-

cial empowerment for women. 

As India is the world’s largest milk producer and 

consumer of milk products, the dairy sector has 

huge growth potential. 

To harness the potential, MoooFarm offers 

smart learning solutions to farmers which ena-

ble them to tackle the challenges and achieve 

greater profitability along with improved quality 

standards. 
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The application generates need-based alerts 

and allows farmers to map the entire life cycle 

of each cattle. Apart from that, it manages 

farmer’s dairy accounts and encourages them 

with rewards and incentivise. With strong call 

centre support, it connects farmers to input 

suppliers, service providers and credit & insur-

ance companies through an e-commerce plat-

form. 

MoooFarm leverages data analytics and har-

nesses the power of big data to get real-time 

dashboard on the impact on the productivity 

and income of dairy farmers. 

Various types of analytics based on milk, herd, 

breeding method, health, productivity and ex-

tension can be derived from the data captured 

through both Apps, leading to informed deci-

sion making for all the stakeholders involved. 

The application is bolstered with a network of 

Village Level Entrepreneur (VLE), one each for 

every 2-3 villages covering about 100-150 farm-

ers. 

The VLE’s along with experts visit each farmer’s 

doorstep for training on ICT and dairy best prac-

tices. 

 

The Indian government’s strategy to double farmer incomes involves a ₹110 billion push 

for the dairy sector 
Feb 6, 2019, 04.16 PM 

https://www.businessinsider.in/indian-government-outlines-plans-to-boost-dairy-production-and-farmers-

incomes/articleshow/67867576.cms 

 

hile the recent interim budget pre-

sented by Acting Finance Minister Pi-

yush Goyal involved a cash handout 

programme for farmers, it seems that the Modi 

government knows that this won’t be enough 

to solve their problems.  

 

In line with the government’s goal to double 

farmers’ incomes by 2022, Radha Mohan Singh, 

the Union Minister for Agriculture, just outlined 

his ministry’s plans to develop the dairy sector.  

 

According to an official statement, at least 22 

projects are underway in five states - Haryana, 

Punjab, Karnataka, Maharashtra and Gujarat, 

with a total cost of ₹31 billion. 

In addition, around ₹80 billion has been allo-

cated towards establishing a fund to equip dairy 

farmers with cooling technology and milk test-

ing equipment as well as expanding dairy prod-

uct manufacturing facilities.  

 

The projects broadly fall under three separate 

schemes - National Programme for Dairy Devel-

opment, National Dairy Plan Phase-I, and Dairy 

Entrepreneurship Development Scheme. Recent 

efforts are aimed at boosting procurement and 

production process for milk and milk products.  

 

India is the world’s largest producer of milk, ac-

cording to Singh, with a total production of 

176.4 million tonnes in the previous fiscal year. 

The government wants this to increase to 254.5 

million tonnes in the next three years. 

India’s interim budget was met with a broad de-

gree of approval from India’s dairy farmers. A 
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highlight was the provision of a 2% interest sub-

sidy on loans for farmers engaged in animal 

husbandry.  

 

Separately, the government’s ministry of re-

newable energy is also drafting a plan to pro-

vide a subsidy for dairy farmer cooperatives to 

transition to solar power equipment. Given the 

fact that power outages affect the ability of 

farmers to store milk, solar power could provide 

a solution. 

Food Safety dept. to hold camp for FSSAI clearance 
February 05, 2019 00:15 IST 

https://www.thehindu.com/news/cities/kozhikode/food-safety-dept-to-hold-camp-for-fssai-clearance/arti-

cle26178183.ece 

 

istribution of food at religious places to 

come under scanner  

The Food Safety Department will hold 

its first registration camp in Kozhikode district 

for representatives of religious places, at Muth-

alakkulam on Tuesday. The initiative is aimed to 

bring food distribution in places of worships un-

der the Food Safety and Standards Authority of 

India (FSSAI) rules.  

The one-day camp will consider applications for 

FSSAI licence for supplying food to devotees 

during religious celebrations. 

Registration 

The department also plans to ascertain the 

number of places of worships where food is dis-

tributed. Registration procedures will be done 

through the online Food Licensing and Registra-

tion System (FLRS). In case of technical glitches 

during data entry, the information gathered will 

be handed over to the Akshaya team after veri-

fication for further processing. Also, the partici-

pants can approach Akshaya centres directly to 

apply for registration. 

“We have no plan to conduct any forceful field 

enforcement drive to check food distribution in 

places of worship taking the sentiments of be-

lievers into account. This is an attempt to help 

them complete all formalities and secure li-

cence,” said Food Safety Assistant Commis-

sioner P.K. Aleyamma. She pointed out that reg-

istration had been recently made mandatory 

under the Blissful Hygienic Offering to God 

(BHOG) project. 

For the record, the Food Safety Department 

made licence mandatory for food distribution in 

religious places in the wake of a recent incident 

in which several persons who consumed food at 

a temple in Karnataka died of food poisoning. 

Soon after the incident, the authorities had 

called for intensifying vigil in the sector where 

no mechanism is in place to check food distribu-

tion. 

Violators will now have to face stronger legal 

actions and even imprisonment with the strict 

implementation of the rule. 

They may have to remit fine up to ₹5 lakh, be-

sides undergoing imprisoned for up to six 

months. The regulations will be equally applica-

ble for all types of food distribution taken up by 

residents forums, associations, and event man-

agement teams. 

Though the rule on distribution of food at 

places of worship has been in place for years, 

very few centres of worship have cooperated 

with the protocol. As distribution of food to 

devotees is only an annual affair for most places 

of worship, no one has shown interest in secur-

ing FSSAI registration for the purpose. 
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J&K: Sodhi briefs Governor on dairy development 
February 4, 2019 

http://www.indiancooperative.com/co-op-news-snippets/jk-sodhi-briefs-governor-on-dairy-development/ 

 

CMMF MD RS Sodhi accompanied by 

the members of the Board of Directors 

of Jammu and Kashmir Milk Producers’ 

Cooperative Limited (JKMPCL) met Khurshid Ah-

med Ganai Advisor to the state governor and in-

formed him about the progress of dairy devel-

opment projects being executed in the state, re-

ports Greater Kashmir. 

Official sources say, the advisor was informed 

that Milk procurement of JKMPCL increased 

from 11.8 lakh kg per year in 2004-05 to 121.8 

lakh kg per year, which showed growth of 930 

percent in the last 14 years. 

During the year 2017-18, JKMPCL procured 

121.8 lakh kg milk per year from more than 

17,000 milk producer members through 450 Vil-

lage Dairy Cooperative Societies and there are 

230 VDCS operational in Jammu and 220 VDCS 

in Srinagar, the Amul MD told the advisor. 

 

Some wonderful health benefits of camel milk 
Updated: Feb 3, 2019, 13:53 IST 

https://timesofindia.indiatimes.com/life-style/food-news/some-wonderful-health-benefits-of-camel-milk/arti-

cleshow/67816282.cms 

e are all habitual to consuming milk 

and milk-based products that owe 

their origins primarily to bovine ani-

mals like cows, buffaloes, goats, and sheep. 

They have all been consumed for centuries and 

do not elicit surprise when someone tells us of 

their preference of a particular type of milk. 

These protein rich products sourced from ani-

mals are a part of the regular diet in many culi-

nary traditions. It is true that the most popular 

milk and milk-based products are derived from 

cows and buffaloes. But these dairy products 

are not the only options available out there. 

There are many non-cow milk products that you 

can try for their unique taste, nutrition, and 

health benefits.  

 

 

 

One of the most nutritious and beneficial non-

cow milk products which has been consumed in 

the desert regions like that of the Middle-West 

is Camel Milk. Historically, Camel Milk has nur-

tured and supported the nomad and pastoral 

cultures of these regions. This wonderful milk is 

now becoming popular all over the world. Pack-

ages of camel milk can now be found in the su-

permarket stores of United Kingdom and the 

United States too.  

 

Even when camel milk is not as prominent as 

cow milk, it has been found out that it has many 

advantages including better nutrient compo-

nents and chemical compounds than the cow 

G 

W 

http://www.indiancooperative.com/co-op-news-snippets/jk-sodhi-briefs-governor-on-dairy-development/
http://www.indiancooperative.com/co-op-news-snippets/jk-sodhi-briefs-governor-on-dairy-development/
https://timesofindia.indiatimes.com/life-style/food-news/some-wonderful-health-benefits-of-camel-milk/articleshow/67816282.cms
https://timesofindia.indiatimes.com/life-style/food-news/some-wonderful-health-benefits-of-camel-milk/articleshow/67816282.cms


milk. It is even more environment friendly as 

camels do not need such large grazing areas as 

cows and goats for the production of this milk. 

Therefore, it doesn’t require large areas to be 

demarcated for grazing.  

 

With high levels of iron, protein, and vitamin C, 

and less fat, here are some wonderful health 

benefits of camel milk:  

 

Help with Diabetes 

 

Apart from being rich in many nutrients, camel 

milk can be used as a potential preventative 

medicine for diabetes. As per the studies con-

ducted by some researchers in Bikaner, Raja-

sthan, camel milk has sufficient levels of insulin 

which can help prevent and even treat type 1 

and type 2 diabetes. Since the balance of insulin 

and glucose is significant to prevent the inci-

dence of diabetes, camel milk can be made a 

part of your regular diet to eliminate the use of 

insulin injections.  

 

Provides immunity 

 

Camel milk can help in providing immunity as a 

result of its high levels of proteins and other or-

ganic compounds. Since many of these com-

pounds have antimicrobial properties, con-

sumption of camel milk can improve your 

health by boosting your immune system. 

 

 

Amul helps J&K’s dairy Growth 
Feb 02, 2019 

https://timesofindia.indiatimes.com/city/vadodara/amul-helps-jks-dairy-growth/articleshow/67800515.cms 

 

adodara: The Jammu and Kashmir Milk 

Producers Cooperative Limited 

(JKMPCL) is eyeing to clock Rs 115 

crore annual turnover by the end of 2024-25 

and scale up its milk procurement to 180 lakh 

kg per year. 

On Friday, managing director of the Gujarat Co-

operative Milk Marketing Federation (GCMMF) 

R S Sodhi along with board members of JKMPCL 

met advisor to J&K governor Khursid Ganai to 

appraise him about the dairy development ac-

tivities in the state. 

JKMPCL board has sought help from Ganai to 

remove restrictions on selling price of toned 

milk and waiver of a toll on cattle feed, which is 

exempted category under new Goods and Ser-

vice Taxes Act (GST). 

JKMPCL was established in 2004 by a cabinet 

decision of the then J&K government to make 

viable cooperative dairy industry which could 

serve as a healing touch to unemployed youths 

in villages. In 2004, the then government had 

signed a MoU with GCMMF which markets 

brand Amul and entrusted them the responsi-

bility of profitable operations of JKMPCL on 

Anand pattern of cooperatives. 

With the support of government and GCMMF, 

JKMPCL has transformed into a profit-making 

cooperative. 

During financial year 2017-18, JKMPCL had pro-

cured 121.8 lakh kg milk per year from more 

than 17,000 milk producer members through 

450 village dairy co-operative societies (VDCS). 

Currently, there are around 230 VDCS opera-

tional in Jammu and around 220 VDCS in Srina-

gar. 

Also, JKMPCL has achieved sales turnover of Rs 

52.36 crore which is 72% higher than 2016-17. 
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It has also established 23 bulk milk coolers and 

415 automatic milk collection system to im-

prove the quality of milk at village level and gain 

the farmers’ trust in milk procurement system. 

Milk procurement of JKMPCL has increased 

from 11.8 lakh kg per year in 2004-05 to 121.8 

lakh kg per year, a growth of 930% in last 14 

years.

 

E-market for dairy commodities launched 
Feb 02, 2019 

https://timesofindia.indiatimes.com/city/vadodara/e-market-for-dairy-commodities-launched/arti-

cleshow/67800508.cms 

 

adodara/ Anand: Chairman of National 

Dairy Development Board (NDDB) Dilip 

Rath has launched e-market mobile ap-

plication of the National Cooperative Dairy Fed-

eration of India Limited (NCDFI). 

NCDFI is an apex body of dairy cooperatives 

with the objective to promote, coordinate, de-

velop and facilitate the working of the dairy in-

dustry. 

NCDFI had initiated the e-portal ‘NCDFI e-mar-

ket’ for trading of dairy commodities. The 

online marketplace deals with bulk buying and 

selling of various products required by dairy co-

operatives throughout the country. 

The e-market mobile application was launched 

at Dr Kurien auditorium on Thursday in pres-

ence of NCDFI chairman Mangal Jit Rai, chair-

man of Chhattisgarh State Dairy Federation Lim-

ited Rasik Parmar and representatives from 

other dairy cooperatives. 

“In line with Government of India’s Digital India 

dream, NCDFI has created this android-based e-

market application to ensure transparent deal-

ings,” Rath said. 

Presently, products traded through the portal 

are dairy commodities, cattle feed ingredients, 

packaging materials, edible oils and sugar 

among others. 

The annual turnover of products traded is 

around Rs 1,000 crore in value. 

Dairy sector welcomes Budgetary support 
February 01, 2019 

https://www.thehindubusinessline.com/news/dairy-sector-welcomes-budgetary-support/article26153840.ece 

 

he Indian dairy sector has welcomed the 

provisions in the interim budget, which 

has hiked funding for crucial pro-

grammes and its aim to create a new institution 

for genetic betterment of cows. 

Gujarat Cooperative Milk Marketing Federation 

Ltd (AMUL) MD Rupinder Singh Sodhi said that 

the enhancement in allocation for the Rashtriya 

Gokul Mission to ₹750 crore in the current year 

itself and the benefit of 2 per cent interest sub-

vention will greatly help farmers in the animal 

husbandry business.  

Veteran Gir cow breeder Satyajit Khachar says 

that cow breeders are looking forward to sup-

port for creating infrastructure such as cow 

sheds and land for setting up the sheds.  

Khachar’s royal family has been breeding Gir 

breed from Jasdan for over 300 years. The 
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breed is renowned for its hardy nature and tol-

erance to heat stress conditions. It has high milk 

producing capacity along with huge resistance 

to several tropical diseases. The breed has been 

exported to Brazil, USA and Mexico for further 

successful breeding programs. 

Khachar pointed that today Brazil is a large re-

pository of Gir cows, which are known for their 

high milk-producing capacity, “Although land 

conditions in India and Brazil cannot be com-

pared but with right nutrition and support from 

the Indian government, Indian Gir cow can com-

pete globally,” he said.  

But there is a catch, as dairy farmers want a 

better grass root mechanism for successful im-

plementation of Centre and State Government 

programmes.  

Kolhapur based dairy farmer, Sagar Killedar, 

who is also a dairying trainer for hundreds of 

farmers in the region says that unless farmers 

get ground support from local government, 

none of the dairy sector programmes are going 

to be successful.  

Killedar is associated with Gokul Dairy, which is 

the largest cooperative sector dairy in Maha-

rashtra. 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

Global Organic Yogurt Market 2019-2026 : Aurora Organic Dairy, Ben & Jerry’s Homemade, 

Wallaby Yogurt Company 
By Vkindarle on February 15, 2019 

http://dailynewsinsights.com/23822/global-organic-yogurt-market-2019-2026-aurora-organic-dairy-ben-jerrys-

homemade-wallaby-yogurt-company/ 

 

-marketresearch launched a report ti-

tled as “Global Organic Yogurt Market 

2019”. E-marketresearch has completed 

the in-depth study on the Organic Yogurt Mar-

ket industry, and the comprehensive report fo-

cus on the current trends of the market and 

also predicted the future market. The detailed 

analysis provides data regarding this market 

rate, and it also predicts the future market 

growth rate. 

The E-marketresearch has worked hard to pro-

vide you forecast from 2019 to 2026 with com-

prehensive information with analytic data that 

will back up the prediction. 

Key market players in Organic Yogurt market.: 

Aurora Organic Dairy, Ben & Jerry’s Homemade, 

Wallaby Yogurt Company, Horizon Organic 

Holding Corp., Kroger Co., Purity Foods, Safe-

way Inc., Stonyfield Farm, Danone, Arla Foods 

UK Plc., Dairy Farmers of America Inc., Parmalat 

S.P.A, Dean Foods Company, Groupe Lactalis SA, 

Fonterra Group Cooperative Limited, Kraft 

Foods, Megmilk Snow Brand, Sancor Cooperati-

vas Unidas Limited 

A report is incomplete while not the knowledge 

on the key players within the market as a result 

of you may learn whom you have got to face if 

you’re reaching to expand or start a new busi-

ness. 

Many vital factors build the market that drives 

the expansion of associate degree trade or an 

organization. E-marketresearch has pointed out 

some significant driving factors provided in-

depth data on Organic Yogurt Market with ana-

lytical knowledge. 

Global manufacturing companies launch new 

products once in a few months and E-market-

research listed down information on the out-

comes of the Organic Yogurt Market: 

Product Details : Plain Yogurt, Flavored Yogurt 

The merchandise demand data provided by the 

user application and also the report has 

knowledge on it as well: 

User Applications : Supermarkets and Hyper-

markets, Independent Retailers, Convenience 

Stores, Specialist Retailers, Online Retailers 

What To Expect From This Report On Organic 

Yogurt Market 

You can build the organic process plans for your 

business once you have data on the worth of 

the assembly, cost of the production, and value 

of the products, and more for the next five 

years. How do the major companies and mid-

level manufacturers make a profit within the 

Organic Yogurt Market? Estimate the break-in 

for new players who want to enter the Organic 

Yogurt Market. Detailed research on the overall 

expansion within the Organic Yogurt Market 

that helps you decide the product launch. The 

analytical data on the Organic Yogurt Market 

helps you build a brand within the industry. 
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Department of Agriculture and Markets accepting nominations for Dairy Promotion Advi-

sory Board 
Wednesday, February 13, 2019 - 11:41 am  

http://northcountrynow.com/news/department-agriculture-and-markets-accepting-nominations-dairy-promotion-

advisory-board-0252975 

 

he New York State Department of Agri-

culture and Markets is currently accept-

ing nominations to fill a vacancy on the 

New York Dairy Promotion Order Advisory 

Board, with the term ending April 30, 2020. 

The Advisory Board assists the Commissioner in 

the administration of the Dairy Promotion Or-

der and makes recommendations on dairy mar-

keting promotion, nutrition education and re-

search programs. 

All nominations must be received no later than 

March 1, 2019. 

“The dairy industry is a major driver of New 

York State’s economy and the State’s largest ag-

ricultural sector. I encourage our producers to 

put forth their nominations for the Advisory 

Board, whose work is important to the contin-

ued education of consumers and promotion of 

New York dairy products, especially as the in-

dustry continues to face challenges in today’s 

marketplace,” Ball said. 

Any individual producer marketing milk in New 

York may be nominated for membership on the 

Advisory Board. 

Nominations can only be made by individual 

New York milk producers and must be submit-

ted in writing and signed by the individual pro-

ducer making the nomination. 

Cooperatives and other farm organizations are 

not authorized to nominate individual produc-

ers to the Advisory Board, but may endorse pro-

ducers who are nominated. 

Each producer making a nomination for the Ad-

visory Board should do so by filling out the 

nomination form found online at www.agricul-

ture.ny.gov/Press Releases/Biographical_Re-

sume_Form.pdf. 

The completed form should be emailed to Dan 

McCarthy at Dan.McCarthy@agriculture.ny.gov. 

The deadline is Monday, March 1, 2019. 

For more information on the nomination pro-

cess, call 518-457-4921. 

The Dairy Promotion Advisory Board advises the 

Commissioner on the disposition of approxi-

mately $15 million a year in funds collected 

from milk producers under the producer-ap-

proved New York Dairy Promotion Order. 

The Board also makes recommendations on 

promotion and nutrition education programs, 

and various dairy product and research pro-

jects. 

The Advisory Board consists of ten New York 

milk producers appointed by the Commissioner 

who serve a three-year term. The first New York 

State Dairy Promotion Advisory Board was ap-

pointed in May 1972 at the request of dairy 

producers. 

New York State has approximately 4,500 dairy 

farms that produce nearly 15 billion pounds of 

milk annually, making New York the nation’s 

third largest dairy state. 

The dairy industry is the State’s largest agricul-

tural sector, contributing significantly to the 

State’s economy by generating nearly half of 

the State’s total agricultural receipts, and 

providing some of the highest economic multi-

pliers in the State.
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Winter storms kills 1,600 dairy cows in region 
February 12th 2019 

https://kimatv.com/news/local/farmers-feeling-the-impact-of-winter-storms-1600-cattle-die-over-last-several-

days 

 

AKIMA, Wash.-- Farmers have been 

devastated across the Yakima Valley, 

as strong winds of up to 80 miles per 

hour, and cold conditions have killed about 

1,600 cows according to the Yakima Valley Dairy 

Farmers Association.  

Yakima Valley Dairy Farmers are continuing to 

prepare as more snow is expected to hit the 

Valley, they're adding extra bedding to insulate 

areas for cows to lay in, adding extra feed, and 

thawing water troughs with hot water.  

“Without our employees, there’s no way we, or 

our cows could survive this storm,” Alyssa Haak 

, a dairy farmer in Prosser said. “To shield our 

cows from the wind we stacked straw bales to 

create a windbreak for our cows. I give a lot of 

credit to our milk truck drivers, too. Without 

their bravery, we wouldn’t be able to get our 

milk off the farm.” 

Another farmer in Grandview says he’s been 

working around the clock to make sure his cows 

are being protected from the elements. 

“These have been the worst few days of my 

life,” he said. “We’re just devastated. I don’t 

think we’ve ever been hit with weather like 

this.” 

With severe winter weather continuing to occur 

in in eastern Washington throughout the next 

week, dairy farmers are assessing their current 

losses and preparing for the next round of snow 

and wind.  

Farmers say that they are working together to 

help each other through these tough times. 

Markus Rollinger, a Sunnyside dairy farmer 

stated, "Saturday was brutal. We put in a 36-

hour day, but we’ve been fortunate. I’ve spent a 

lot of time helping my fellow dairy farmers and 

supporting what they’re going through,” 

Markus says. “My brother and I are trying to 

keep roads plowed for our employees and the 

milk trucks.” 

Governor Inslee has declared a state of emer-

gency for the state of Washington, which the 

farmers are hoping will lead to further assis-

tance. 

The dairy farmers say that they continue to 

cope with these conditions and over the next 

few days will be touch and go as they assess the 

damage and losses to their farm.  

HC orders survey on harmful elements in cow milk 
Feb 11, 2019 

https://en.prothomalo.com/bangladesh/news/191008/HC-orders-govt-to-survey-on-harmful-elements-in 

 

he High Court on Monday directed the 

authorities to conduct a survey to deter-

mine how much cow milk, dairy prod-

ucts and cow fodder containing bacteria, antibi-

otic, lead and pesticides are supplied across the 

country, reports UNB. 

The High Court bench of justice Nazrul Islam Ta-

lukder and justice K M Hafizul Alam came up 

with the order following a report published on 

different national dailies on adulterated milk. 

The HC also asked the authorities to submit a 

report over this within 15 days. 
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Food, agriculture, fisheries and livestock and 

health secretaries, cabinet secretaries, all mem-

bers of Bangladesh Food Safety Authority, 

members of Central Food Safety Management 

Coordination Committee, and chairman of 

Bangladesh Standards and Testing Institution 

(BSTI) have been made respondents. 

Besides, the court also issued a rule seeking ex-

planation as to why the inaction and failure of 

the respondents to stop the adulteration of cow 

milk and dairy food would not be declared ille-

gal and those who are mixing lead and pesti-

cides with those would not be brought under 

law. 

The court also fixed 3 March for next hearing. 

Different national dailies published a report on 

Monday citing a survey report on the presence 

of pesticides, antibiotic and bacteria in raw cow 

milk. 

 

CDC Issues Alert for Drug-Resistant Brucellosis Linked to Raw Milk Consumption 
FEB 11, 2019 

https://www.contagionlive.com/news/cdc-issues-alert-for-drug-resistant-brucellosis-linked-to-raw-milk-consump-

tion 

he US Centers for Disease Control and 

Prevention (CDC) has announced an in-

vestigation of exposure to Brucella 

strain RB51 following consumption of unpas-

teurized milk from Miller’s Biodiversity Farm in 

Quarryville, Pennsylvania. 

Health officials in 19 states are advised to be 

aware that individuals who present to their 

health care provider with fever, sweats, loss of 

appetite, headache, fatigue, muscle and joint 

pain, and report having consumed unpasteur-

ized milk may have been exposed to RB51. 

RB51 is resistant to rifampin, a first-line antibi-

otic that would be used to prevent or treat bru-

cellosis. The CDC recommends that anyone who 

may have been exposed to RB51 go to visit their 

health care provider to be evaluated in order to 

prevent infection and symptoms from develop-

ing. 

In November 2018, 1 case of brucellosis was 

confirmed in the state of New York. The case 

was confirmed in a resident who drank raw milk 

from the farm. Milk samples from the farm have 

also tested positive for RB51, but investigators 

indicate that the cow who produced the posi-

tive samples has been removed from the herd. 

Although only 1 case has been confirmed, it is 

unknown how many individuals have been ex-

posed to RB51 from raw milk consumption. 

The New York case is the third known instance 

of an infection with RB51 associated with raw 

milk products in the United States. The other 2 

human cases occurred in October 2017 in New 

Jersey and in August 2017 in Texas. In addition 

to these 3 confirmed cases, hundreds of others 

were potentially exposed to RB51 during these 

3 incidents. 

According to the CDC, “RB51 is a live, weakened 

strain used in a vaccine to protect cows against 

a more severe form of Brucella infection that 

can cause abortions in cows and severe illness 

in people.” 

Following vaccination, it is rare, but possible, 

that cows can shed the bacteria in their milk 

and those who consume raw milk from cows 

that are shedding RB51 can develop brucellosis. 

Brucellosis symptoms can present anywhere be-

tween 5 days to 6 months following expo-

sure.  The infection can be difficult to diagnose 

due to the similarity of symptoms to influenza 

and limited testing options. In addition to flu-

like symptoms, infection with Brucella can lead 

to more serious complications including arthri-

tis, cardiovascular problems, enlargement of 
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the spleen or liver, and nervous system prob-

lems. Additionally, in pregnant women infec-

tions can lead to miscarriage.  

The CDC has stated that individuals who con-

sumed raw milk products from this dairy farm 

since January 2016 may have been exposed and 

should talk to their doctor. 

The agency advises that individuals who con-

sumed products from the farm within the last 6 

months should receive antibiotics to prevent a 

Brucella infection. If symptoms develop, they 

should see their doctor immediately for testing. 

For individuals who last consumed products 

from the farm more than 6 months ago, if any 

symptoms of brucellosis have been exhibited 

but not treated, testing should be performed 

immediately to determine infection status and 

whether antibiotics are needed. 

At this time, any and all raw milk or raw milk 

products from this dairy farm should be thrown 

away. 

As of January 22, 2019, investigators have de-

termined that people in 19 states have bought 

or consumed raw milk from the implicated 

farm. The states are Alabama, California, Con-

necticut, Florida, Georgia, Iowa, Maryland, Mas-

sachusetts, Michigan, Minnesota, Mississippi, 

New Jersey, New York, North Carolina, Ohio, 

Pennsylvania, Rhode Island, South Carolina, and 

Virginia. 

6 cutting-edge gadgets from the Dairy-Tech event 
10 February 2019 

https://www.fwi.co.uk/livestock/dairy/5-cutting-edge-gadgets-from-the-dairy-tech-event 

 

ome of the most innovative and cost-sav-

ing dairy and livestock gadgets were on 

show at the RABDF (Royal Association of 

British Dairy Farmers) Dairy-Tech event on 7 

February 2019. 

We’ve picked out some of the best high-tech 

gadgets from the event to help farmers improve 

their dairy production. 

1. Glycol chiller uses milk to heat sheds 

The glycol chiller system, from Xchanger, saves 

energy by reducing the need to chill milk and 

uses heat extracted from the milk to heat water 

and buildings. 

The first heat exchanger takes heat from milk 

(34-38C) and transfers the heat energy to the 

glycol, heating the glycol to about 30C.   

Warm glycol is passed to a second heat ex-

changer containing a refrigerant liquid, which is 

heated to 80C by the glycol. 

The now cool glycol passes back to the first heat 

exchanger to cool more milk and the hot refrig-

erant can then be used as a heating source.    

Cost: A basic system on a 200-cow herd doing 

10,000 litres per lactation will cost £15,000 and 

save about 8,500 litres of heating oil annually. 

2. Facial recognition brings 24/7 cow monitoring 

A herd management system using cameras to 

track cows via facial recognition is set to hit the 

UK market early next year. 

Cainthus, from Cargill, will monitor feeding and 

drinking behaviour and provide cow manage-

ment alerts. 

A growing data set from 30,000 US cows and 

two all-year-round calving farms in Ireland is de-

veloping algorithms to add monitoring of body 

condition score, feed management, aggressive 

eating, sifting and sorting, and feed time con-

sistency into the analysis this year.  
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A setup with 20 cameras per shed collects 

864,000 data points per animal daily at 10 im-

ages per second on each camera. 

Individual cows are identified and raw data is 

sent to an on-site server, stating what activity 

each cow did for a specific length of time. 

3. Breedr app finds sires that lift calf value by 

50% 

A livestock management app has found that 

dairy-cross beef calves can be worth 50% more 

at slaughter from sires chosen on both meat 

and milk yield. 

The Breedr app combines weight-gain data and 

carcass information with statutory sheep or cat-

tle records, as well as medicine book infor-

mation.   

n addition to being a general herd and flock 

management tool, Breedr links weight and car-

cass information imported into the system to 

show the impact bulls and rams are having on 

farm. 

The system can have data entered manually, 

through CSV files or via electronic weigh-head 

systems to report animal performance back to 

farmers. 

Charts and colour-coding display the best and 

worst performing progeny and can be used to 

predict optimal marketing periods by showing 

growth projections. 

4. Eurofins dry matter analyser 

Eurofins has launched a pocket-sized smart sen-

sor to allow farmers and feed advisers to ana-

lyse the dry matter of forage in less than a mi-

nute on-farm. 

They claim the tool will revolutionise the way 

farmers feed cows by allowing them to track 

changes in dry matter in real-time and fine-tune 

rations accordingly. 

Developed alongside Consumer Physics, SCiO is 

a NIR (near infrared) spectrometer that uses al-

gorithms to compare maize and grass silage 

against a database of 1,000 samples within a 2-

3% margin of error, Eurofins says. 

The database will grow as more forages are an-

alysed over the course of this year. 

It doesn’t replace lab testing – silages should 

still be sent away for complete analysis – but it 

does offer an alternative solution to more time-

consuming microwave dry matter testing of for-

ages. 

5. Ear tags measure health and heats 

Animal health company Zoetis has launched a 

new ear tag that records the movement of a 

cow’s ear to determine their health and heat 

status. 

Smartbow alerts farmers in real time with data 

transferred to a PC, tablet or smartphone when 

individual cow activity changes and records a 

range of data, including: 

Health 

Heat 

Feeding behaviour and rumination   

Cow location  

Lying times 

Shed location real-time 

6. Cooling mats improve welfare and create re-

newable energy 

Rubber waterbeds fitted with heat exchanger 

technology are improving cow performance and 

cutting energy bills on farms by turning animals’ 

heat stress into heat energy. 

Trials have found the AquaClim system has in-

creased lying times by 15-20% and increased ru-

mination times, according to manufacturer Bio-

ret Agri.



Camel Milk Market Report 2019: Builders Performance with Applications and Newest Im-

provements, Forecast 2024 
February 9, 2019 7:10 AM EST Sambit KComment(0)  

https://ddnewsherald.com/2019/20350/camel-milk-market-report-2019-builders-performance-with-applications-

and-newest-improvements-forecast-2024/ 

 

 

eport gives deep analysis of Camel Milk 

Market industry overview by Types, ap-

plications, Key players and regions. This 

report furthermore shows the 2019-2024 Pro-

duction, Consumption, income, Price & Cost 

Overview. From raw materials to downstream 

consumers of this industry will be examined sci-

entifically. the feature of product flow and sales 

channel will be presented as well. In a word, 

this report will help you to establish a landscape 

of industrial development and characteristics of 

the Camel Milk market 

The global Camel Milk market will reach xxx Mil-

lion USD in 2019 and with a CAGR if xx% be-

tween 2019-2024 

Company Coverage (Sales data, Main Products 

& Services etc.): Camelicious, Al Ain Dairy, De-

sert Farms, Camel Milk Victoria, Wangyuan 

Camel Milk, VITAL camel milk, Tiviski Dairy, 

Camel Dairy Farm Smits. 

By Region 

North America- U.S., Canada, Mexico 

Europe-Germany, France, UK, Italy, Rest of Eu-

rope 

Asia-Pacific- China, India, Japan, Rest of Asia-Pa-

cific 

LAMEA- Latin America, Middle East, Africa 

Product Type Coverage: 

Raw Camel Milk 

Pasteurized Camel Milk 

Application Coverage: 

Kids & Teenagers 

Adults Age 20-45 

Adults Age 46+ 

Major Point of this Reports 

Reports gives 5 Forces analysis illustrates the 

potency of buyers & suppliers operating in the 

industry. 

The reports offer an in-depth breakdown and 

current & upcoming trends to explain the immi-

nent investment pockets. 

Camel Milk market provides Information about 

key drivers, restrains, and opportunities 

The quantitative analysis of the market from 

2019 to 2023 is provided to determine the mar-

ket potential. 

Detailed TOC of Global Spherical Bearings Mar-

ket Study 2019-2024 

1 Industry Overview 

1.1 Spherical Bearings Industry 

1.1.1 Overview 

1.1.2 Products of Major Companies 

1.2 Market Segment 

R 

https://ddnewsherald.com/2019/20350/camel-milk-market-report-2019-builders-performance-with-applications-and-newest-improvements-forecast-2024/
https://ddnewsherald.com/author/sambit/
https://ddnewsherald.com/author/sambit/
https://ddnewsherald.com/2019/20350/camel-milk-market-report-2019-builders-performance-with-applications-and-newest-improvements-forecast-2024/
https://ddnewsherald.com/2019/20350/camel-milk-market-report-2019-builders-performance-with-applications-and-newest-improvements-forecast-2024/


1.2.1 Industry Chain 

1.2.2 Consumer Distribution 

1.3 Price & Cost Overview 

2 Spherical Bearings Market by Type 

2.1 By Type 

2.1.1 Spherical Ball Bearings 

2.1.2 Spherical Roller Bearings 

2.1.3 Spherical Plain Bearings 

2.1.4 Spherical Rod End Bearings 

2.1.5 Other 

2.2 Market Size by Type 

2.3 Market Forecast by Type 

3 Global Market Demand 

3.1 Segment Overview 

3.1.1 Machinery Manufacturing 

3.1.2 Automobile Industry 

3.1.3 Printing Industry 

3.1.4 Aviation 

3.1.5 Other 

3.2 Market Size by Demand 

3.3 Market Forecast by Demand 

4 Major Region Market 

4.1 Global Market Overview 

4.1.1 Market Size & Growth 

4.1.2 Market Forecast 

4.2 Major Region 

4.2.1 Market Size & Growth 

4.2.2 Market Forecast 

5 Major Companies List 

5.1 Company A (Company Profile, Sales Data 

etc.) 

5.2 Company B (Company Profile, Sales Data 

etc.) 

5.3 Company C (Company Profile, Sales Data 

etc.) 

5.4 Company D (Company Profile, Sales Data 

etc.) 

6 Conclusion 

 

Skim Milk vs. Whole Milk: What's Actually Healthier? 

February 08, 2019 

https://www.health.com/nutrition/healthiest-milk-dairy 

ull-fat dairy is making a comeback. Long 

demonized for being calorie-dense and 

full of saturated fat, whole milk and yo-

gurt are now reclaiming their reputations as 

healthier options compared to low-fat and skim 

alternatives. 

First, let’s backtrack to understand how we 

even got here. “Back in the fat-phobic 1990s, 

the mainstream advice from health agencies 

and health professionals was to cut back on fat 

throughout the diet, including fat from dairy 

products like milk,” explains Frances Largeman-

Roth, RDN, nutrition expert and author of Eat-

ing in Color. 

As more people opted for items like fat-free or 

low-fat yogurts, manufacturers started pumping 
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their products with sugar and artificial ingredi-

ents to make them taste better. The result? We 

could consume nearly a day’s worth of sugar in 

a single serving of strawberry yogurt. 

Skim milk and fat-free, flavored yogurts 

aren't just unsatisfying and, in the case of fat-

free yogurt, often full of added sugars, 

though—they also deprive us of the health ben-

efits of full-fat dairy, Largeman-Roth says. 

"Surprisingly, full-fat dairy products may actu-

ally help you stick to a healthy weight," says 

Largeman-Roth. She cites one study that fol-

lowed 18,000 middle-aged healthy weight 

women for nearly a decade and found that 

those who drank more whole milk and full-fat 

dairy products were less likely to become over-

weight or obese compared to women who did-

n't consume any full-fat dairy. A small study 

published in the European Journal of Clinical 

Nutrition also found that daily consumption of 

whole milk increased participants’ HDL (or 

good) cholesterol levels, whereas daily skim 

milk consumption did not. 

"Other studies have found that kids who drank 

whole milk had higher blood levels of vitamin D 

compared to their peers who drank low-fat 

milk," Largeman-Roth adds. "The researchers 

think milk fat may help kids’ bodies absorb vita-

min D more efficiently." 

The good news? Times have changed. Plenty of 

us now know that there’s no reason to fear 

healthy fats. Still, some healthy foodies may be 

accustomed to eating plain, non-fat yogurt to 

avoid saturated fats and adding their own 

sources of good fats like nuts and seeds on top. 

If you’re part of this cohort, you may still want 

to consider eating the full-fat version every now 

and then. 

"Both are good choices, but organic whole milk 

dairy products have the added advantage of be-

ing higher in omega-3 fatty acids as well as con-

jugated linoleic acid, which is helpful for main-

taining a healthy weight and may help manage 

type 2 diabetes,” says Largeman-Roth. 

As with any food group, overdoing it on dairy 

isn’t a good idea either. If you tolerate dairy 

well, stick to the recommended three servings 

per day. Not sure what that might look like? 

"You might use eight ounces of milk in your 

overnight oats, then have a yogurt as a post-

workout snack and then nibble on 1.5 ounces of 

aged cheddar in the later afternoon,” says 

Largeman-Roth, adding that “milk and other 

dairy products are an excellent source of cal-

cium and women need 1,000 milligrams of cal-

cium daily.” 

If you have trouble digesting lactose, the natu-

rally occurring sugar in milk, be sure to opt for 

lactose-free dairy products (there are tons avail-

able in supermarkets these days). Also good to 

know: “Greek yogurt is very low in lactose due 

to the way it’s made, and hard cheeses don’t 

contain any lactose, so they can be eaten by 

people who can’t digest it,” Largeman-Roth 

says. 

Full-fat dairy products might not be the best 

choice for people following the DASH diet to 

treat hypertension. "Your doctor or registered 

dietitian may recommend that you make the 

switch to low-fat dairy products on the DASH 

diet, which is packed with fruits, vegetables, 

and low-fat dairy," notes Largeman-Roth. 
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Proposed legislation addresses definition of “milk” 
February 7, 2019 

http://www.allpointbulletin.com/2019/02/07/proposed-legislation-addresses-definition-of-milk/ 

 

roposed legislation would make it illegal 

to sell milk products not produced by 

mammals. 

Almond, oat and other non-dairy milks could 

not be referred to or marketed as milk under 

Senate Bill 5349. The bill’s prime and sole spon-

sor is District 42 senator Doug Ericksen (R-Fern-

dale). 

“This is a product safety and consumer educa-

tion bill,” said Ericksen at the agriculture, water, 

natural resources and parks committee public 

hearing. 

Non-dairy milk substitutes have become in-

creasingly popular in recent years. Adrienne 

Renz is the general manager of the Downtown 

Bellingham Community Food Co-op and said the 

substitutes allow people to have options. While 

these substitutes may be selling more, they 

have not affected sales of dairy products at the 

Co-op. 

“We have no formal definition [of milk],” Renz 

said. “Our goal is to provide options to people 

to fit their dietary restrictions.” 

Renz also specified that while the Co-op does 

sell a large selection of non-dairy substitutes, it 

is ultimately manufacturers who bear responsi-

bility for labeling and naming their products. 

Edaleen Dairy has seen a decrease in milk sales 

over the past decade, general manager Mitch 

Moorlag said, but there’s no way to tell 

whether that can be directly connected to a rise 

in milk substitute popularity. 

“Having them there certainly doesn’t help,” 

Moorlag said. 

South Carolina recently passed legislation simi-

lar to Ericksen’s proposal, but with a provision 

that enforcement would not be required until 

neighboring states passed similar legislation. 

“People have the right to know what they’re 

putting in their bodies,” said Ericksen. 

“Really, people are being fooled by the imita-

tion milks,” Northwest Dairy Association repre-

sentative Dan Coins said, explaining why the as-

sociation supports the bill. 

The bill touches on a national level with the 

Food and Drug Administration and milk produc-

ers. 

According to the National Milk Producers Feder-

ation, the FDA is not enforcing their own regula-

tions on the definition of milk. 

The FDA defines milk as, “the lacteal secretion, 

practically free from colostrum, obtained by the 

complete milking of one or more healthy cows.” 

Moorlag said Edaleen would support the pro-

posed bill if it moves forward because they be-

lieve there needs to be a stricter definition of 

what is considered milk. 

“People need to be aware of the big nutritional 

differences between dairy milk and non-dairy 

substitutes,” Moorlag said. “There is a particular 

concern about the differences in their levels of 

protein.” 

The Co-op said they will continue to sell non-

dairy substitutes but will adhere to the laws of 

the state of Washington, should they change. 

They are confident their vendors will comply 

with any updates in federal and state regula-

tions. 
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Ericksen hopes passing this legislation will send 

a message to the FDA that Washington state 

wants federal milk definition regulations en-

forced. 

This is not an issue that is unique to dairy alone 

with Missouri passing legislation last year to 

regulate the term “meat.”

 

Milk powder issue: Fonterra denies allegations 
2019-02-06 22:11:10 

http://www.dailymirror.lk/article/Milk-powder-issue-Fonterra-denies-allegations-162040.html 

 

onterra Brands Lanka today denied alle-

gations of its products containing any 

adulterants such as pork fat or palm oil. 

In a statement, Fonterra Brands Lanka said it 

was aware of misinformation that was recently 

shared in media reports quoting Parliament 

proceedings and said these claims are com-

pletely false. 

“All of our milk powder products are safe and 

contain only what is listed on the ingredients la-

bel. Our milk powder meets the highest interna-

tional food safety and quality standards and are 

independently tested by both the New Zealand 

and Sri Lanka government,” it said. 

“Our products do not contain any of the alleged 

adulterants, such as pork fat or palm oil. In Sri 

Lanka the Atomic Energy Authority (AEA), The 

Industrial Technology Institute (ITI), The Na-

tional Institute of Health Science (NIHS) and the 

Sri Lanka Standard Institute (SLSI), each carry 

out independent tests on the milk powder that 

we import into the country. 

Therefore, our imports must follow Sri Lanka’s 

strict import clearance process before entering 

the country, which is enforced by these authori-

ties. 

As a food company, safety and quality is our 

highest priority and we have been delivering 

high quality and safe dairy nutrition to Sri 

Lankan consumers for over 40 years. 

Each year milk powder from New Zealand un-

dergoes over 6.6 million stringent quality tests 

across the supply chain and is certified by the 

New Zealand Government’s Ministry of Primary 

Industries. 

We would also like to reiterate our commitment 

to Sri Lankan consumers and the wider dairy 

farming and business community. Fonterra 

Brands Sri Lanka is strongly committed to strict 

corporate governance policies and at all times 

operates ethically and within the laws of the 

country,” the statement said. 

 

Questions raised over milk powder quality 
Wednesday, 6 February 2019 00:00 

http://www.ft.lk/news/Questions-raised-over-milk-powder-quality/56-672294 

 

he Government will take stern action 

against milk powder imports from New 

Zealand, now under investigation based 

on complaints they include controversial ingre-

dients in their respective products. 

Deputy Minister of Industry and Commerce 

F 
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Buddhika Pathirana responding to a supplemen-

tary question yesterday in Parliament held that 

instead of 100% natural milk, the respective im-

ports from New Zealand were suspected to con-

tain mainly animal fat extracted from pigs and 

cattle, followed by palm oil and lactose. 

“We have received complaints at the Consumer 

Affairs Authority that these imports are mainly 

mixing of lactose and palm oil, especially the 

milk imported exclusively from New Zealand. 

According to the reports we have, based on 

their capacity it is not possible for New Zealand 

to cater to the full milk demand of Sri Lanka,” 

he said. 

According to the Minister, the time has come 

for the Government to follow a similar action 

plan as adopted by Minister of Health Rajitha 

Senaratne against tobacco companies. 

“We have received a research report by 

Wayamba University conducted in 1991. Based 

on this report, former Health Minister Renuka 

Hearth issuing a gazette notification has set 

standards for milk, which has to be 100% milk 

extracts from cows. But what we receive here is 

a mix of lactose and oil extracts from pigs and 

also a mix of lactose and palm oil as milk pow-

der from New Zealand,” he charged. The Minis-

ter also stated that the strong mafia of the milk 

powder importers had started using bad prac-

tices, including bribing to prevent conducting 

lab tests, which would reveal the truth to the 

unsuspecting public. 

“The Consumer Affairs Authority assigned a cer-

tain private company to do some tests using the 

samples we obtained. The samples were given 

to them without naming the brand. The local 

test lab, having accepted the assignment along 

with the money, turned down the project after 

a few weeks. Now we have a fair suspicion over 

milk powder importers having bribed this pri-

vate test lab to skip. We will get foreign lab as-

sistance to overcome the malpractices of these 

milk powder importers,” held the Deputy Minis-

ter, who also found fault with media for not ac-

commodating the news about the milk powder 

mafia, fearing loss of advertising revenue. 

Joining the heated debate over the milk powder 

importers’ malpractices, former Minister UPFA 

lawmaker Wijith Wijayamuni Zoysa held that 

milk powder imports were found to be contami-

nated during his time in office. 

“These imports mainly have animal fats, which 

are extracts from cows and pigs, melamine and 

substances exposed to radiation of 200 becque-

rels. One such importer is Fonterra,” he 

charged. 

Minister Pathirana also held that the Govern-

ment would not dance according to the re-

quests of milk powder importers seeking price 

increases. (AH)  

Milking Robots Market 2019-Industry Size, Share, Growth, Demand, Top Players-Lely, DeLa-

val, Hokofarm, GEA Farm, SA Christensen, Fullwood, Boumatic Robotics | Forecast 2025 
02-05-2019 08:01 AM 

https://www.openpr.com/news/1559544/Milking-Robots-Market-2019-Industry-Size-Share-Growth-Demand-Top-

Players-Lely-DeLaval-Hokofarm-GEA-Farm-SA-Christensen-Fullwood-Boumatic-Robotics-Forecast-2025.html 

 

ccording to a new market research re-

port titled, ‘Milking Robots Market’, 

added on Orian Research. This report is 

to define important Portion and competitors of 

the market with respect to market size, growth, 

demand, and statistic. This report also covers all 

the regions and countries of the world, which 

shows a regional development status, it also in-

cludes Business Profile, Introduction, revenue 

etc. 

The Milking Robots market was valued at 1270 

Million US$ in 2018 and is projected to reach 

2780 Million US$ by 2025, at a CAGR of 10.3% 

during the forecast period. In this study, 2018 
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has been considered as the base year and 2019 

to 2025 as the forecast period to estimate the 

market size for Milking Robots. 

The global milking robots industry mainly con-

centrates in Europe. The global leading players 

in this market are Lely and DeLaval, which total 

revenue is $783.41 million, accounts for 75.45% 

of total production value in 2015. 

Milking robots, also known as robotic milking 

machines, automatic milking systems (AMS) or 

voluntary milking systems (VMS), were devel-

oped in the late 20th century. They have been 

commercially available since the early 1990s. 

The core of such systems that allows complete 

automation of the milking process is a type of 

agricultural robot.  

Common systems rely on the use of computers 

and special herd management software. The 

milking robot consist of a master control com-

puter, milking robot, milking equipment, import 

and export control system, cow individual iden-

tification device. With the milking robot, it is 

possible to supply an individual cow with all her 

needs for an optimal health, production and 

well-being, without the extra labor. The basis of 

successful dairy farming is the healthy and 

happy individual cow.  

 

The following manufacturers are covered in this 

report, with sales, revenue, and market share 

for each company: 

• Lely 

• DeLaval 

• Hokofarm 

• GEA Farm 

• SA Christensen 

• Fullwood 

• Boumatic Robotics 

The report firstly introduced the Milking Robots 

basics: definitions, classifications, applications 

and market overview; product specifications; 

manufacturing processes; cost structures, raw 

materials and so on. Then it analyzed the 

world’s main region market conditions, includ-

ing the product price, profit, capacity, produc-

tion, supply, demand and market growth rate 

and forecast etc. In the end, the report intro-

duced new project SWOT analysis, investment 

feasibility analysis, and investment return analy-

sis. 

Global Milking Robots Industry 2019 Market Re-

search Report is spread across 95 pages and 

provides exclusive vital statistics, data, infor-

mation, trends and competitive landscape de-

tails in this niche sector.  

Development policies and plans are discussed 

as well as manufacturing processes and cost 

structures are also analyzed. This report also 

states import/export consumption, supply and 

demand Figures, cost, price, revenue and gross 

margins. The report also focuses on global ma-

jor leading industry players of Global Milking 

Robots Market providing information such as 

company profiles, product picture and specifica-

tion, capacity, production, price, cost, revenue 

and contact information. Upstream raw materi-

als and equipment and downstream demand 

analysis is also carried out. 

A growing lack of high-quality, affordable labor, 

in combination with the demand for higher effi-

ciency, lower costs and flexible lifestyles, has 

created a new category for robotic milking and 

other automated systems on dairies. Despite 

the presence of competition problems, due to 

the global recovery trend is clear, investors are 

still optimistic about this area, the future will 

still have more new investment enter the field. 

In the next five years, the consumption volume 

will keep slow increasing, as well as the con-

sumption value.  

Milking Robots Breakdown Data by Type 

• Pail Milking Robots 

• Pipeline Milking Robots 

• Plshy Bone Milking Robots 

• Others 

Milking Robots Breakdown Data by Application 

• Farm 



• Dairy Company 

• Others 

We can also provide the customized separate 

regional or country-level reports, for the follow-

ing regions: North America, United States, Can-

ada, Mexico, Asia-Pacific, China, India, Japan, 

South Korea, Australia, Indonesia, Singapore, 

Rest of Asia-Pacific, Europe, Germany, France, 

UK, Italy, Spain, Russia, Rest of Europe, Central 

& South America, Brazil, Argentina, Rest of 

South America, Middle East & Africa, Saudi Ara-

bia, Turkey, Rest of Middle East & Africa. 

Report on (2019-2025 Milking Robots Market 

Report) mainly covers 12 sections acutely dis-

play the global market: 

Chapter 1: To describe Milking Robots Introduc-

tion, product scope, market overview, market 

opportunities, market risk, market driving force. 

Chapter 2: To analyze the top manufacturers of 

Milking Robots, with sales, revenue, and price 

of Milking Robots, in 2014 and 2019. 

Chapter 3: Milking Robots, to display the com-

petitive situation among the top manufacturers, 

with sales, revenue and market share in 2014 

and 2019. 

Chapter 4: To show the global market by re-

gions, with sales, revenue and market share of 

Milking Robots, for each region, from 2014 

Milking Robots to 2019. 

Chapter 5, 6, 7, 8 and 9 To analyze the market 

by countries, by type, by application and by 

manufacturers, with sales, revenue and market 

share by key countries in these regions. 

Chapter 10 and 11 To show the market by type 

and application, with sales market share and 

growth rate by type, application, from 2014 

Milking Robots to 2019. 

Chapter 11 Milking Robots market forecast, by 

regions, type and application, with sales and 

revenue, from 2019 to 2025 Milking Robots. 

Chapter 12: To describe Milking Robots sales 

channel, distributors, traders, dealers, Research 

Findings and Conclusion, appendix and data 

source. 

Maytag Dairy Farms purchased by investment firm 
Feb. 4, 2019 

https://www.newtondailynews.com/2019/02/04/maytag-dairy-farms-purchased-by-investment-firm/ahccb0b/ 

 

he longtime family owners of the New-

ton-based Maytag Dairy Farms have de-

cided to sell the company to private eq-

uity fund manager Midwest Growth Partners, 

which intends to generate "capital resources" to 

the Iowa craft cheese producer and ensure “the 

continued success of the company.” 

Although specific terms of the partnership were 

not disclosed in the Feb. 1 press release from 

the West Des Moines firm, all employees of 

Maytag Dairy Farms have been retained 

through Midwest Growth Partners’ investment 

into the more than 78-year-old business. 

Fritz Maytag, former chairman of Maytag Dairy 

Farms, said in the press release, “It was ex-

tremely important to partner with fellow Io-

wans whose values align with our own, and who 

will continue to carry on our passion for our 

customers, our products and the people who 

create them. The Midwest Growth Partners 

team shares our vision for the future of the 

company, and we’re confident the operations 

will be in good hands well into the future.” 

Midwest Growth Partners has identified a num-

ber of key initiatives to accomplish through its 

partnership with Maytag Dairy Farms, which in-

clude expanding the producer’s “state-of-the-

art production facilities, exploring ancillary 

products and industries and bolstering sales and 

marketing efforts,” the release stated. 
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For the past 50 years, Maytag Dairy Farms has 

been under the leadership of Fritz Maytag and 

other relatives, continuing the company’s fam-

ily-run tradition first instilled when Frederick 

Louis Maytag II and Robert Maytag assumed 

ownership of father E.H. Maytag’s dairy farm 

upon his death in 1940. 

Fritz Maytag and nephew John Dannerbeck, for-

mer chairman of the Maytag Dairy Farm Board 

of Directors and treasurer, will retain their two 

seats on the company board, remain involved 

with the company following the investment and 

help ensure a smooth transition to preserve 

Maytag Dairy Farm’s “legacy of quality and 

care.” 

Another prominent collaboration — this time 

between Maytag Dairy Farms and Iowa State 

University — led to the business creating “a 

uniquely American blue cheese” made from 

cow’s milk and was said to be able to compete 

with classic European cheeses. Production of 

Maytag Blue cheese began in 1941. 

Maytag Dairy Farms’ partnership Midwest 

Growth Partners’ co-founders and managing 

partners John Mickelson and Mike Taylor “goes 

back several years,” the release said, when 

Maytag family members decided it was time to 

build a partnership with an outside source. The 

leadership team’s collective first choice was 

Midwest Growth Partners. 

“We’re thrilled to be in a position to partner 

with a company that has such a rich history and 

strong tradition in the artisan cheese industry,” 

Mickelson said in the release. “Without a doubt, 

we’re ready to be excellent stewards of the rep-

utation Maytag Dairy Farms has made for itself, 

and look forward to what the future holds for 

this remarkable company.” 

 

Global Kefir Products Market Value 2019-2026 Best of Farms, Bio-tiful Dairy, DuPont. 
February 2, 2019 

https://amarketreportsjournal.com/global-kefir-products-market-value-2019-2026-best-of-farms-bio-tiful-dairy-

dupont/8841/ 

 

efir Products report mainly focuses on 

the Global market, especially in North 

America, Europe and Asia-Pacific, 

South America, Middle East and Africa. Kefir 

Products industry research report categorizes 

the market based on manufacturers, regions, 

type and application. 

The new research study on Global Kefir Prod-

ucts Market Report 2019-2026, offered by QY-

MarketStudy, this report provide information 

about market size, forecast, share, resources, 

strategy, purpose, and perceptions of the indus-

try. The current and historical data about mar-

ket size, share, growth and analyze future 

growth prospect from 2019 to 2026. The report 

offers a basic format of the market that con-

tains Overview, Competition by Manufacturers, 

Capacity, Production, Revenue (Value), Con-

sumption, Export, Import by Region, Industrial 

Chain, Sourcing Strategy and Downstream Buy-

ers, Marketing Strategy Analysis, Distribu-

tors/Traders and Manufacturers Analysis. 

In Kefir Products market report, the Kefir Prod-

ucts market worth about X billion USD in 2018 

and it is expected to reach XX billion USD in 

2026 with an average growth rate of X%. United 

States is the largest production of Kefir Products 

market and consumption region in the world, 

while China is fastest growing region. 
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The Kefir Products Market is defined by the 

presence of some of the leading competitors 

operating in the market, including the well-es-

tablished players and beginners, and the suppli-

ers, vendors & distributors. The report analyzes 

the development plan and the feasibility of new 

investments. The Kefir Products Market report 

has all the information obtained is being in or-

der to provide guidance and direction to the 

companies and individuals interested in buying 

Kefir Products research report. 

Market Study by Manufacturers, Kefir Products 

report covers 

Danone 

Hain Celestial 

Lifeway Foods 

OSM Krasnystaw 

Babushka Kefir 

Best of Farms 

Bio-tiful Dairy 

DuPont 

Liberte 

Nourish Kefir 

Redwood Hill Farm & Creamery 

Trader Joe’s 

Wallaby Yogurt Company 

Market Study by Regions, regional analysis co-

vers 

North America (United States, Canada and Mex-

ico) 

Europe (Germany, France, UK, Russia and Italy) 

Asia-Pacific (China, Japan, Korea, India and 

Southeast Asia) 

South America (Brazil, Argentina, Chile) 

Middle East and Africa (Egypt, Saudi Arabia and 

South Africa) 

Market Study by Type, covers 

Greek-style Kefir 

Low-fat Kefir Products 

Frozen Kefir Products 

Other Kefir Products 

Market Study by Applications, can be divided 

into 

Supermarkets/Hypermarkets 

Convenience Store 

Online Stores 

Others 

Following 14 Chapters to display entire study of 

the global Kefir Products market: 

Chapter 1, to describe Kefir Products Introduc-

tion, product scope, market overview, market 

opportunities, market risk, market driving force; 

Chapter 2, to analyze the top manufacturers of 

Kefir Products, with sales, revenue, and price of 

Kefir Products, in 2017 and 2018; 

Chapter 3, to display the manufacturers com-

petitive situation, with sales, revenue and mar-

ket share in 2017 and 2018; 

Chapter 4, to show the global market by re-

gions, with sales, revenue and market share of 

Kefir Products, for each region, from 2012 to 

2018; 

Chapter 5, 6, 7, 8 and 9, to analyze the main re-

gions, with market share, sales, and revenue by 

key countries in these regions; 

Chapter 10 and 11, to show the global market 

by type and application, with sales, market 

share and growth rate by type, application, 

from 2012 to 2018; 

Chapter 12, Kefir Products market forecast, by 

regions, type and application, with sales and 

revenue, from 2018 to 2022; 

Chapter 13 and 14, to describe Kefir Products 

sales channel, distributors, traders, dealers, Re-

search Findings and Conclusion, appendix and 

data source 

 



Experts predict another challenging year for dairy farmers 
Feb 1, 2019 3:35 AM ET 

https://abcnews.go.com/US/wireStory/experts-predict-challenging-year-dairy-farmers-60764548 

 

he country's dairy farmers are in for an-

other challenging year with milk farm 

prices only expected to improve slightly, 

following four straight years of low prices, ex-

perts said Thursday. 

One plus is that the new farm bill includes an 

improved insurance program that farmers pay 

for to help them when the gap between milk 

prices and feed prices reach a certain level. But 

the program was delayed by the 35-day partial 

government shutdown. While the shutdown is 

now over, the Farm Services Agency still has to 

write the rules for the margin program. 

"The good news is that farmers have insurance. 

The bad news is that farmers even have to use 

insurance to make their milk check whole," said 

Doug DiMento, a spokesman for Agri-Mark, Inc., 

a dairy cooperative in the Northeast. 

"Farmers want to receive a milk check that's go-

ing to cover their costs without insurance," Di-

Mento said after speaking at the dairy meeting 

at the Vermont Farm Show. 

Milk prices paid to farmers are expected to be 

better this year but not by much, University of 

Wisconsin dairy economist Mark Stephenson 

said. He predicts an increase of about a $1 per 

hundredweight, or hundred pounds of milk. 

"A lot of farms have not been covering the cost 

of production for the last four years and this is 

probably going to be another year when they're 

going to have a difficult time," he said. "Most of 

the farms are out of working capital. And 

they're having to borrow against that equity to 

continue milking." 

Other issues, too, are challenging the dairy in-

dustry, such as unresolved trade issues that are 

harming exports and boosting surpluses, and 

consumer demand in some segments, said Alan 

Bjerga, a spokesman for the National Milk Pro-

ducers Federation. 

"You can see that a dramatic rebound is not 

seen in any of the forecasts which means that 

producers are going to continue to try to find 

the best markets and prices they can and man-

age their risk as effectively as they can and we 

think that the new farm bill will be very helpful 

in that," he said. 

Farmers in the margin protection program are 

projected to be paid in the first half of the year, 

and industry experts expect those payments to 

be retroactive. 

Dairy farmer Walter Bothfeld of Cabot, Ver-

mont, said the program helps but it's almost too 

little too late, he said. 

"We can use them anytime," he said of the pay-

ments. "Because the grain bill's not delayed, it 

comes every month. And they like to be paid." 
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esearchers have provided more detail 

on one of the largest Salmonella Dublin 

outbreaks in France in recent years 

linked to raw milk cheese. 

In January 2016, the National Reference Center 

for Salmonella reported to Santé Publique 

France, the national public health agency, an in-

crease in Salmonella Dublin infections across 

the country, with 37 isolates identified between 

mid-November 2015 and mid-January 2016, 

compared with 10 during the same period in 

the previous two years. Between November 

2015 and March 2016, 83 cases were identified. 

Two different bovine raw milk kinds of cheese, 

Morbier and Vacherin Mont d’Or, were the 

most likely vehicles of transmission for the out-

break, according to researchers writing in the 

Eurosurveillance journal. 

Results suggested that at least two outbreaks of 

Salmonella Dublin occurred during the same pe-

riod and potentially originated from different 

sources. 

The investigation led to a reinforced control 

plan for processing plants of raw milk cheeses 

to prevent future outbreaks. 

An increase in salmonellosis incidence was seen 

in cattle at the end of summer 2015, according 

to Santé Publique France which could explain 

the rise of contaminated cheese batches in au-

tumn and winter 2015. 

Researchers said probable low levels of contam-

ination in the implicated cheeses may have led 

to false negative test results, possibly allowing 

some tainted batches to enter the market. 

The median age of cases was 70 years (range: 1 

to 94), 44 were female and respondents came 

from 12 of the 13 regions in mainland France, 

with 19 cases from the Bourgogne-Franche-

Comté region. Ten deaths were reported with 

no confirmation that Salmonella Dublin infec-

tion was the cause. Among cases with available 

data, 41 of 60 were hospitalized. 

Whole genome sequencing (WGS) and multi-

locus variable-number tandem repeat analysis 

(MLVA) were performed to identify microbio-

logical clusters and links among cases, animal 

and food sources. Use of MLVA and WGS sub-

typing methods allowed identification of differ-

ent clusters and potential vehicles of infection. 

Researchers compared different clusters of 

cases with other cases (case-case study) and 

controls recruited from a web-based cohort 

(case-control study) in terms of food consump-

tion. 

They interviewed 63 of 83 cases and 2,914 con-

trols completed a questionnaire. Both studies’ 

indicated successive Salmonella Dublin out-

breaks from different sources between Novem-

ber 2015 and March 2016. 

Twelve producers were identified as the poten-

tial origin of cheeses consumed by cases. The 

trace-back investigations linked one Morbier 

maker and three Vacherin Mont d’Or produc-

ers, to 11, five, four and three cases, respec-

tively. All these firms were located in Bour-

gogne-Franche-Comté, the Eastern part of 

France. 
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In the case-control study, cases of distinct WGS 

clusters were more likely to have consumed 

Morbier or Vacherin Mont d’Or. 

Based on the results, the Ministry of Agriculture 

launched the reinforced control plan. 

The group of producers of Morbier and Vache-

rin Mont d’Or cheeses implemented an action 

plan, including testing for Salmonella of batches 

of cheese sold since February 2016, more regu-

lar farm visits by veterinarians and detection 

and containment of infected cattle. 

It also involved a mission from the Ministry of 

Agriculture and Food to support milk industry 

professionals in the Bourgogne-Franche-Comté 

region to identify and recommend better prac-

tices for detection and management of contam-

inated raw milk products and creation of a 

working group with experts on Salmonella is-

sues from different organizations. The Morbier 

processing plants union reinforced sanitary pro-

tocols, including more frequent testing of milk. 

 

 

 


